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During this session

• Learn more about the options available

• Develop approaches to help you support 

your students’ decision making process

• Key factors to take into account 

• Next steps 



Decision making: research

Pre-application options

• Traditional degree programme: 3 years

• Integrated programme: 4 years

• Integrated Masters: 4 years

• Degree Apprenticeship: 3-6 years



Decision making: research

Differentiating universities:

▪ Location/reputation

▪ League tables, group membership (Russell 

Group, Million+, 1994, University Alliance)

▪ Comparison websites (Whatuni.com below)



Decision making: research

Course insight

▪ Campuses/specialisms, entry grades, 
course codes

▪ Specialisms of department

▪ Career/internship options (not just STEMM!)

▪ Facilities

▪ Tailoring degree

▪ Impact of COVID – fieldwork etc





Virtual experiences

External companies 

• UniTasterDays

• Uni4Me

• UniFrog, Career Pilot, BridgeU

• UKUniSearch

• Getting to know the subject: MOOCs, Taster 

sessions, TED talks



Virtual experiences

• Taking part in virtual experiences –

e.g. 360 tours, online open days

• Unibuddy, live chats with 

department

• Social channels

• Browsing accommodation

• Looking through societies, sports

• Live sessions and workshops 





Offer making

▪ Contextual Offers

▪ EPQ and core maths

▪ University outreach programmes

▪ Deferral/gap year policy



▪ Offer response 

▪ Accommodation 

▪ Student finance 

▪ Being proactive: bursaries and scholarships

Meeting deadlines



Current Offer Holders

▪ Academic rigour

▪ Independent research and assessment –

differing experiences of exams

▪ Blended learning



Contacting universities

• Student enquiries (exeter.ac.uk/enquiry)

• Teacher enquiries (exeter.ac.uk/teachers)




